Floral Design Test on Chapters 21 and 22

Name: _________________________

Date: __________________________

Directions: Please answer all questions completely.  This test is worth 100 points.  You are allowed one 3x5 card (2 sided) to use for this test.  When you are finished staple the 3x5 card to the front of your test.  GOOD LUCK!!

Multiple Choice:  Pick the one answer that correctly fits the question.

1.  An on sight designer makes up fresh flowers for a refrigerator presentation, and 

     maintains displays in a store.

A. Distribution Center

B. Custom Work

C. Commentator

D. Broker

2.  Duties for this florist include owner/manager, stock buyer, salesperson, delivery

     personnel and cut flower processor.

A. Specialized Designers

B. Distribution Center

C. Wholesale Florist

D. Greenhouse Producer

3.  The science and art of producing and using ornamental plants, fruit and vegetables.

A. Horticulture

B. Floriculture

C. Broker

D. Commentator

4.  Place where bouquets and fresh flowers are packaged and standard designs created.

A. Central Design

B. Production Line Design

C. Distribution Center

D. Trade Association

5.  This is an individual who handles functions between growers and wholesalers.

A. Design Specialist

B. Wholesale Florist

C. Free Lance Floral Designer

D. Broker

6.  Floral designers have the opportunity for employment with a full service floral shop, 

     and provides this type of environment.

A. Design Environment

B. Work Environment

C. Greenhouse Environment

D. Custom Environment

7.  An organization or group that is set up by individuals, merchants or business firms for

     the promotion and sale of flowers.

A. Trade Association

B. Trade Publication

C. Work Environment

D. Greenhouse Producer

8.  This is a branch of the Society of American Florists that promotes and advertises the

     sale of flowers, and plants.

A. American Institute of Floral Designers

B. American Floral Marketing Council

C. American Academy of Floriculture

D. American Academy of Horticulture

9.  A knowledgeable and experienced person who designs floral arrangements for

     individual buyers.

A. Greenhouse Producer

B. Design Specialist

C. Wholesale Florist

D. Free Lance Floral Designer

10.  This is where all designs are created in one location rather than at the individual

        stores.

A. Custom Work

B. Distribution Center

C. Central Design

D. Production Line Design

Matching: Match the Following terms with their correct definition.

_____ 11.  Open Order


A.  A flower shop characterized by no or 

      little added service or products.

_____ 12.  Visual Merchandising

B.  A head office which processes the

      transactions that take place between 

      florists.

_____ 13.  Design Control


C.  After making a desirable purchase, a

      business will determine the price they

      wish to set to help meet costs.

_____ 14.  Clearing House


D.  A florist who receives a flowers-by-wire

      order and fills it by designing and 

      delivering the flowers to the recipient.

_____ 15.  Specialty Flower Shop

E.  Area where flowers and materials are

     dropped off for a business.

_____ 16.  Limited Service Flower Shop
F.  This is an effort to attract customers to

      the floral shop and create interest.

_____ 17.  Filling Florist


G.  A flower shop that targets particular

      floral needs, such as weddings.

_____ 18.  Delivery Area


H.  An order for a floral arrangement in

      which the designer decides both the

      contents, style and price.

_____ 19.  Customer Base


I.  Profitable flower shops use several

     methods of controlling the contents to 

     make sure they are repeated. 

_____ 20.  Profit Control


J.  A florist who develops a distinctive

     image and reputation in a marketplace 

     builds a loyal one of these.

Fill in the Blank:  Insert the word or words that best fits the question.
21.  _________________________________is a premier organization of floral designers established to enact and maintain standards of excellence in the field.

22.  Printed materials, such as journals, and magazines offering information of interest to all segments of the floral industry are referred to as ___________________________.

23.  _______________________ are people who concentrate on one or perhaps two areas of design work.

24.  This type of person reports, analyzes, and evaluates floral designs and is known as a _____________________.

25.  In a larger floral shop a _____________________________ will focus on one area or type of work.

26.  __________________________ is where fresh flowers or standard designs are packaged and sent out by a group of people who have different jobs for the same arrangements.

27.  __________________is the producing, marketing, sale, and use of floral crops.

28.  There are many job opportunities at the grower levels of the floral industry including the _____________________________.

29.  As a division of the Society of American Florists the _________________________

is dedicated to service in the floral industry and excellence in leadership.

Short Answer:  Answer the following short answer questions.
1.  What are the opportunities for a professional floral designer?

2.  What is working capital?

3.  What does a merchandiser do?

4.  What is the correct definition of an assertive salesperson?

5.  Why is continuing education important in floral design?

6.  What is a window display and give an example of a holiday that you would use this for?

7.  What is a percentage markup?

8.  What are the advantages for a designer in a limited service flower shop?

9.  What is the definition of a vignette?

10.  How would you create a ratio markup?

11.  How would you describe a passive salesperson?

12.  Why does a large flower shop prefer specialized designers?

13.  What is a definition of a hardgood and give two examples?

14.  When would a customer be considered a browser?

15.  What career opportunities are available within the floral industry?

