Floral Review for Chapter 21 and 22

Chapter 21

1. Assertive salesperson

2. Browsers

3. Clearing House

4. Customer Base

5. Delivery Area

6. Design Control

7. Filling Florist

8. Hardgoods

9. Limited Service Flower Shop

10. Merchandiser

11. Open Order

12. Passive Salesperson

13. Percentage Markup

14. Profit Control

15. Ratio Markup

16. Specialty Flower Shop

17. Vignette

18. Visual Merchandising

19. Window Display

20. Working Capital

Chapter 22

1. American Academy of Floriculture (AAF)

2. American Floral Marketing Council (AFMC)

3. American Institute of Floral Designers (AIFD)

4. Broker

5. Central Design

6. Commentator

7. Custom Work

8. Design Specialist

9. Distribution Center

10. Floriculture

11. Free Lance Floral Designer

12. Horticulture

13. Greenhouse Producer

14. Production Line Design

15. Specialized Designers

16. Trade Association

17. Trade Publication

18. Wholesale Florist

19. Work Environment

Questions

1. What are the opportunities for a professional floral designer?

2. Why does a large flower shop prefer specialized designers?

3. What are the advantages for a designer in a limited service flower shop?

4. What career opportunities are available within the floral industry?

5. Why is continuing education important in floral design?

